Q3 2025 Statistics Dashboard
July — September 2025
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2nd Quarter 3rd Quarter 4th Quarter
1,277 1,536 1,207
1,896 2,496 3,346
2,999 3,312

Active memberships continue to grow, supported by the new membership and
renewal campaigns.




Total In-Person Visits
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1st Quarter 2nd Quarter 3rd Quarter 4th Quarter
H 2023 39,690 38,462 41,383 38,192
H 2024 45,355 46,167 48,186 43,342
W 2025 43,153 43,345 47,050
H2023 m2024 m2025
Total Questions Answered
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2023 16,875 15,913 19,086 15,981
H2024 15,014 11,078 10,864 7,804
W 2025 15,543 17,551 19,490
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In-person visits to the Library decreased by 2%
in the third quarter of 2025.

While the total number of questions answered
has increased, this rise may be attributed to
enhanced staff training on accurately tracking
customer inquiries.




Physical Collection Borrows

Digital Collection Borrows
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w2023 111,189 104,015 125,276 110,432 m 2023 43,790 44,092 45,209 46,185
m2024 111,413 109,615 123,356 148,588 m 2024 51,517 48,381 53,935 57,509
W 2025 109,087 111,313 123,359 W 2025 62,660 60,548 63,028
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Total Lendery Borrows The Lendery and Digital Collection (eBooks,
=003 W2004 WO0DS eAudio & eMusic) continue to grow in
0o popularity as the community becomes
150 more familiar with these robust offerings,
1000 . . . .
800 while circulation of physical books, DVDs,
600 . .
400 . and magazines remains steady.
o 1st Quarter 2nd Quarter 3rd Quarter 4th Quarter
m2023 376 602 713 474
m2024 420 582 875 727
W 2025 993 1,208 1,494




Programs Offered
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W 2023 219 222 132 230
W 2024 364 273 173 130
W 2025 166 217 212
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Program Attendance
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1st Quarter 2nd Quarter 3rd Quarter Ath Quarter
w2023 1,706 2,892 2,729 2,029
m 2024 1,811 2,370 4,100 1,734
m 2025 2,448 3,107 5,840

2023 m2024 m2025

The Library continues to strengthen its
program offerings, with the goal of increasing
attendance in each program.

The team increased average attendance per
program to 27 participants, compared to 23
participants per program last summer

Library Programming Staff increased the
number of programs offered by 22%.

Summer programming attracted many families
to the Library. Program attendance was also up
42% from the same time last year.

v

|4

S
Fgia




Events Out and About in the Community New Memberships at Outreach Events
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w2023 8 27 28 39 m 2023 63 199 184 149
m 2024 42 57 53 71 2024 115 153 478 795
m 2025 a4 67 62 2025 349 718 771
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In 2025, the Library is on track for a significant increase in new memberships generated through
outreach events. Staff are actively present in the community on a daily basis, engaging with
residents in their everyday lives and building meaningful connections that strengthen awareness
of Library services.

Outreach staff are engaging in a pilot project to offer a library card to every first grader in
Newmarket.
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