
R
55

09
00

02
 

C
L

K
L

IC
 

C
o

rp
.o

f 
th

e 
T

o
w

n
 o

f 
N

ew
m

ar
k

et
 

O
p

er
at

in
g

 R
es

u
lt

s 
C

le
rk

s 
&

 L
ic

en
ci

n
g

 
F

o
r 

th
e 

N
in

e 
M

o
n

th
s 

E
n

d
in

g
 S

ep
te

m
b

er
 3

0
, 

2
0

1
6

 

10
/1

2/
16

 	
12

:5
9:

58
 

P
ag

e 
2

1
 o

f.
 2

1
 

Y
ea

r 
T

o 
D

at
e 
	

A
n

n
u

al
 

D
es

cr
ip

ti
o

n
 

A
ct

u
al

 
B

u
d

g
et

 	
D

if
fe

re
nc

e 
B

u
d

g
et

 
R

em
ai

n
in

g
 B

u
d

g
et

  
 

 
 

58
31

1 
H

er
ita

ge
 N

ew
m

ar
ke

t -
 L

.A
.C

.A
.0

 

R
E

V
 R

ev
en

ue
s 

E
X

P 
E

xp
en

se
s 

40
35

 R
eg

ul
ar

 P
ar

t-
T

im
e 

W
ag

e 

41
09

 D
ir

ec
t P

ay
ro

ll 
B

en
ef

its
 

42
16

 S
ta

tio
ne

ry
 &

 O
ff

ic
e 

Su
pp

lie
s 

42
69

 M
is

c.
 

44
04

 C
on

su
lti

ng
 S

er
vi

ce
s 

44
18

 A
dv

er
tis

in
g 

44
71

 M
ile

ag
e/

Pa
rk

in
g/

T
ol

ls
 

44
72

 M
em

be
rs

hi
ps

 &
 S

ub
sc

ri
pt

io
ns

 

44
78

 C
on

fe
re

nc
es

 &
 S

em
in

ar
 F

ee
s 

47
84

 P
la

qu
es

 

E
X

P 
E

xp
en

se
s 

31
.3

2 

7,
95

0.
00

 

13
5.

00
 

1,
50

9.
07

 

12
7.

20
  

9,
75

2.
59

  

3,
49

0.
00

 

55
9.

00
 

34
4.

00
 

31
8.

00
 

22
7.

00
 

23
.0

0 

37
.0

0 

87
7.

00
  

5,
87

5.
00

  

3,
49

0.
00

 

55
9.

00
 

31
2.

68
 

31
8.

00
 

(7
,9

50
.0

0)
 

22
7.

00
 

23
.0

0 

(1
35

.0
0)

 

(1
,4

72
.0

7)
 

74
9.

80
  

(3
,8

77
.5

9)
 

4,
77

6.
47

 

76
4.

00
 

46
0.

00
 

42
5.

00
 

30
4.

00
 

30
.0

0 

50
.0

0 

1,
17

0.
00

  

7,
97

9.
47

  

4,
77

6.
47

 

76
4.

00
 

42
8.

68
 

42
5.

00
 

(7
,9

50
.0

0)
 

30
4.

00
 

30
.0

0 

(1
35

.0
0)

 

(1
,4

59
.0

7)
 

1,
04

2.
80

  

(1
,7

73
.1

2)
 

58
31

1 
H

er
ita

ge
 N

ew
m

ar
ke

t -
 L

.A
.C

.A
.0

 	
9,

75
2.

59
 	

5,
87

5.
00

 	
(3

,8
77

.5
9)

 	
7,

97
9.

47
 	

(1
,7

73
.1

2)
 


