MAIN STREET BIA
PROGRESSIVE PUB CRAWL EXPERIENCE

SOCIAL MEDIA/ MARKETING CAMPA
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https://docs.google.com/file/d/13NEvOgHKWCSETKxXevw7XxKe0t3KyOym/preview

Promotion Insights
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https://docs.google.com/file/d/1jFrcXc_5MjDyIqtr8oGnKT98Z0B-WKy1/preview

PHASE 2

0 PROMOTING TICKET SALES/ PAID MARKETING CAMPAIGN BEGINS

40 Day Marketing Campaign
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