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ENVISIONING THE
ECONOMIC FUTURE
OF NEWMARKET

COVID-19 Updates




EMPLOYMENT SURVEY 2019

45 3235 jobs in Newmarket, June 2019*

Healthcare and Social Assistance NAICS 62 - 18.83%
Educational Services - 8.29%

Manufacturing -14.28%

Retail-15%

Accommodation and Food Services - 6.9%

Public Administration 9.69%

Business Services 13.09 %

YR Employment Survey 2019



EMPLOYMENT EXPECTATIONS
2015-2024*
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Conference Board of Canada Estimates



EMPLOYMENT BY KEY
INDUSTRY 2019-2024

2019 2020 2021 2022 2023 2,024
All industries 46,200 42100 44,400 45,800 46400 47000
Manufacturing 5000 4300 4500 4900 4900 4900
Retail Trade 7 600 6,900 7200 7 400 7500 7500
Finance Insurance and 4200 4200 4300 4300 4300 4,400
Real Estate
AP, S 4400 4000 4300 4600 4700 4900
and Technical Services
ARELERE B s 8,500 8,200 8,500 8,500 8,700 8,900
Assistance
P e AL ] e 2500 1.600 2300 2500 2500 2 600

Services

Conference Board of Canada Estimates



ECONOMIC INDICATORS




FUTURE EMPLOYMENT TRENDS

Employment and work from home trends

42% of employers surveyed by the Conference Board of Canada
iImplemented a hiring freeze

10% had a permanent workforce reduction

27% had a temporary workforce reduction



FUTURE EMPLOYMENT TRENDS

Employment and work from home trends

Pre-pandemic, 90% of employers had less than 20% of their workforce
working remotely. In the summer of 2020, 2/3 of employers still had
60% of workforces remote

55% will keep their employees working from home until the risk of
COVID-19 transmission is greatly reduced.

Data for the medium and longer term trends in work for home, is less
clear, with many employers unsure of their long term plans
(Conference Board of Canada, 2020).



ECONOMIC RESILIENCY
ACTION PLAN






Q4 PROPOSED RESILIENCY
ACTION PLAN

1 Shop Local Initiatives

2 Downtown Vibrancy and Partnerships

3 Continuation of BAC, MAP and
Communications

4 Economic Development Strategy



ECONOMIC DEVELOPMENT STRATEGY
OVERVIEW
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ATTRACTION AND MARKETING







BUILDING AN ENTREPRENEURIAL
ECOSYSTEM







COMMUNITY VIBE-RANCY







QUESTIONS FOR NEDAC

Are these three themes still relevant in the new economic context?
Is NEDAC confident in the high level actions included in the plan?

Are there items missing based on the business communities' experience during the
pandemic?

What more should the Town be considering to assist businesses during COVID-19?

What opportunities does NEDAC see in the wake of 20207



