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Economic Update

• 2018 York Region Employment Survey indicates total 

employment is up by 1,250 jobs (3%) from 2017 to 

42,858, which is highest level ever.

• Since its post-recession low in 2010, manufacturing has 

increased by 23.5% from 4,268 to 5270 jobs (+1002)
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Since December 2017 announcement Economic Development has:
• Expedited approval processes
• Supported temporary workforce recruitment through job ads, social media, web 

site and advertising
• Resolved construction and infrastructure issues
• Supported Employee wellness
• Featured career opportunities in Blog
• Provided ongoing check-ups
• Assisted with and attended Celestica grand opening held Nov. 16, 2018



First phase of vacant 

employment lands 

development anticipated in 

2019:
• 1 company confirmed: 110K 

ft2 auto parts manufacturer; 

at site plan with 2020 

occupancy requirement

• Final negotiations: 85k ft2

home product manufacturer

• Additional 85k ft2 for 

manufacturer under 

negotiation

• Strong industrial market 

demand continues



Marketing Corridors Implementation
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Corridor Marketing Update

• Officially launched campaign Feb 28, 2018

• Focus on both creating a market for 

development and demonstrating existing 

opportunities for development

• Tactics include:

• Social Media

• Media Relations

• Blogging: Where Work Meets Play

• Collateral Development



Corridor Marketing Update: 

Social Media
• Focus on creating engagement and 

awareness for both businesses, potential 

employees & residents

• Resulted in 62.2% of the engagement on 

economic development related articles in 

2018

• Recently began working with YorkLink to 

expand coverage of social media stories
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Corridor Marketing Update: 

Media Relations

• Focus on expanding the awareness about 

Newmarket across the GTA both as a 

development opportunity and a place to live 

and work 



• Reach:

• Print: 517,000 impressions

• E-edition: 360,000 
impressions

• Online: 1,670,000 
impressions

• Tweet: 292,000 followers

Development & Buyer Focused
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https://www.pressreader.com/canada/toronto-sun/20180915/282686163128618
https://torontosun.com/life/homes/new-homes-and-condos/lessons-learned-from-a-condo-conversion-in-newmarket
https://twitter.com/TheTorontoSun/status/1042137164321120260


GTA Commuters & 

Downtown Toronto
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“Over the last 

few decades, the 

former bedroom 

community…has 

morphed into a 

place that wins 

accolades…but 

has maintained 

its charm and 

romance”



GTA Commuters & Downtown 

Toronto

• Town of Newmarket featured as an option for those looking for a day trip 
away from the city with descriptions of what visitors shouldn’t miss.

• Includes: Chip + Malt, Lil’ Brew Hops, Market & Co., Amano Kitchen and 
The Wine Shop with their corresponding websites.

• Reach:

– Print: 206,000 impressions

– Tweet 1: 7,588 followers

– Tweet 2: 7,588 followers

– Facebook 1: 1,284 likes

– Facebook 2: 1,284 likes

– Instagram 1: 25.5k followers

– Instagram 2: 25.5k followers
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https://twitter.com/foodismTO/status/1067505479864197121
https://twitter.com/foodismTO/status/1067151642770968578
https://www.facebook.com/FoodismTO/posts/1068308173349435
https://www.facebook.com/FoodismTO/posts/1067712926742293
https://www.instagram.com/p/BqshtsWHsHr/
https://www.instagram.com/p/BqqBRcSnHm7/


“Where Work Meets Play”

• Purpose: Provide exposure for local 

businesses and employers in a way 

that engages new readers

• Over 6900 unique visitors to date & 11 000 

page views

• 62% engaged via social media (Facebook, 

Instagram, Twitter and LinkedIn)

• Primarily engaging on mobile devices

• 60% of Ontario readers are outside of 

Newmarket, over 18% are located in 

Toronto

• 33% of readers are 18-35, 28.5% are 35-44



Supporting 

marketing efforts of 

corridor residential 

development to 

enable success



Corporate Visitation Program

• Program provides valuable insight into how the Town can 

assist with the health and needs of businesses including:

– Expansion opportunities/demand

– Talent attraction and retention efforts

– Transit accessibility for shift workers and the Harry 

Walker area
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Corporate Visitation Program

Success include: 

• Smart Commute and Transit opportunities

• Established partnerships to market job opportunities

• Helping local employers find space to expand in 

Newmarket

• Connecting local businesses to Envi Network

• Connections created between businesses to test new 

products in the market
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Downtown: The 

Living Room of the 

Community

Economic 

Development is 

primary Town staff 

contact point with 

downtown business 

community through 

both CIP Financial 

Incentive Program and 

the BIA



Main Street Newmarket
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• $1 Town contribution through NDDC generates $4.00 private sector investment

• 11 new restaurants since 2011, Joia and King George add 2 more

• 63% employment increase in downtown since 2006

• Commercial assessment growth in BIA 40% greater than across Town

• Growing reputation as a restaurant district & “after 5” meeting place



Newmarket’s Restaurant District



Partnering in Art and Culture
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“This mural site corresponds 

with the location of the Roe 

& Borland Trading Post                

c. 1814, around which the 

Quaker settlement, later to 

be known as Newmarket, 

sprouted….

The scene depicts two 

Ojibwa families arriving to 

the post from down river 

where they are greeted by a 

member of the Quaker 

community.”



Collaboration
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Towards an Intelligent Community

“Smart City projects make communities work better. 

Intelligent Communities are different. They seek to make 

better communities where citizens and employers thrive 

and prosper in the broadband economy. Intelligent 

Communities adopt technology but do not make it their 

focus. Instead, they find vision-driven, community-

based, technology smart solutions to solve their most 

urgent problems.”

New Community-owned high-speed 
internet service provider, ENVI launches in 
Newmarket

“ENVI will help bring Newmarket’s 
broadband strategy to life and improve 
connectivity and reliable service for local 
businesses”

NEWMARKET, June 13, 2018 



Smart Community Council

• Enhanced quality of life

• Greater community resilience

• A collaborative & connected environment

• Empowered stakeholder voices

• Improved services for citizens & 
businesses

The goal is sustainable, progressive approaches 

that make life in Newmarket better for all. Smarter

issue identification. Smarter policy, program and 

initiative identification. Smarter decision-making. 

Smarter use of resources. Just plain smarter in 

every way.



Partners



Our Opportunities



Going Forward
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Newmarket Economic Development Advisory 

Committee

• Current Members:

– Jim Gragtmans, Chair

– Donna Fevreau, Vice-Chair

– Mayor Taylor

– Deputy Mayor Vegh

– Carin Binder

– Beric Farmer

– Rick Henry

– Peter Mertens

– Rob Bull 

– Marek Dabrowsky
30

Expansion of NEDAC to better reflect the diversity of sectors and 

stakeholders in the business community
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Economic Development Strategy Review

Council Strategic Priorities and NEDAC Connectors

Council Strategic 

Priorities

Priorities related to 

NEDAC scope of work

Innovation

Embedding creativity, 

new thinking and 

ongoing challenging of 

status quo into day to 

day economic 

development related 

activities

Collaboration

Creating an environment 

for open communication, 

exploration of ideas and 

shared success

Urbanization

Recognizing opportunity 

for growth and change 

and accelerating the 

transition to urban place 

making





Our Opportunities
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Economic Development Vision: To be a Leader in 

Suburban Urbanization by Balancing Growth and 

Community Quality of Life


