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Introduction 

What this presentation will 

address 

 General overview of new 

legislation 

 How private retail works 

 Anticipated effects of 

private retail 

 

 

 

 

 

 

What this presentation will 

not address 

• Industrial or individual 

cultivation 

• Health and social effects 

of legalization 

• Matters outside of Town 

jurisdiction (e.g. medical 

cannabis, criminal law) 



Legal:  
Federal law 

• The federal Cannabis Act came into force on October 17, 2018. 
• The Act creates the legislative framework for Cannabis in 

Canada, including: 
 
 
 
 
 
 
 
 
 

• Provinces and territories then enact their own legislation to 
address the fine details of implementation in each province and 
territory. 



Legal:  
Provincial law 

• The provincial Ontario Cannabis Retail Corporation Act, 
Cannabis Control Act and the Cannabis Licensing Act are also 
in force. 

• This sets the rules for recreational cannabis in Ontario and 
further restricts access. These rules include: 
 
 
 
 
 
 
 

• Recent legislation following the provincial election caused 
changes in the retail model and limits on public consumption. 
 
 
 
 
 
 
 
 
 



Legal:  
Responsibilities 

 



Legal:  
Places of consumption 

• Prohibited places: 
• Enclosed public places 
• Workplaces 
• Schools, school grounds, and within 20 metres of them 
• Playgrounds and within 20 metres of them 
• Child care centres 
• Homes where child care is provided 
• Vehicles and boats 

 
• Permitted places: 

• Private residences 
• Outdoor places  
• Where otherwise prohibited by  

law, by-law, or regulation 
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Planning Context:  
Retail process 

• Municipalities in Ontario cannot use zoning or licencing to limit, 
prohibit, or regulated retail cannabis locations. 
 

• One opportunity to “opt out” by January 22, 2019 



Planning Context:  
Retail process 

• The AGCO will licence private retailers after a required 
investigation/due diligence process, including: 
• Local public notice process (administered by AGCO) 
• Review of regulated requirements  
• Background checks on key individuals  
• Conducting compliance inspections 

 
• The AGCO will license store owners, retail store locations 

and store managers 
 

• Will accept applications beginning December 17 
• First private retail stores to open April 1, 2019 

 



Planning Context:  
Retail locations 

• Provincial limits on cannabis stores include: 
• No closer than 150 metres from any school  
• Is a ‘stand-alone’ store  
• Can only sell cannabis and federally-defined cannabis 

accessories 
• Cannot be open for business between 11:00 PM and 9:00 

AM 
• Can only sell cannabis and federally-defined cannabis 

accessories 



Planning Context:  
Retail locations 



Planning Context:  
Retail considerations 

 
• Cannabis retail outlets and public concern 

 
• Planning review of impacts and effects 

 
 

 



Planning Context:  
Retail considerations 

• Key question: Should Newmarket allow retail cannabis stores or 
opt out of hosting them? 
 

• Considerations related to legalization 
• Private consumption 
• Growing cannabis at home 
• Driving while impaired 
• Education of first-time users 
• Excessive use 
• Restricting access to cannabis by youth 

 
 



Planning Context:  
Retail considerations 

• Key question: Should Newmarket allow retail cannabis stores or 
opt out of hosting them? 
 

• Perceived impact of stores 
 
• Property Values 

 
• Traffic 

 
• Crime & disruptive  

behaviour 
 

Institute of Labour Economics, research institute study 
funded by the RAND Corporation 
California State University & University of Georgia Study 



Planning Context:  
Retail considerations 

• Town response to licence notifications from AGCO 
 

• Determination of “the public interest” 
 

1. Protecting public health and safety. 
2. Protecting youth and restricting their access to cannabis. 
3. Preventing illicit activities in relation to cannabis. 

 
• Town role in commenting on licence applications 

 
• Concerns for ‘sensitive land uses’ 

 
• Approaches to determining comment responses 

 
 



Economic Development & Finance:  
Financial considerations 

• Town costs related to the legalization of cannabis include: 
• Enforcement of any by-laws related to consuming cannabis 

in public places subject to the Town’s by-laws (e.g. parks) 
• Costs borne by other levels of government include: 

• York Region Police 
• Unlicensed growing operations 
• Unlicensed retail operations 
• Unlicensed production 
• Intoxication while driving 

• AGCO 
• Licensed retail operations 

• Regional Tobacco Enforcement Officers 
• Smoking where prohibited by the Smoke-Free Ontario 

Act 
 



• The Town will be eligible for certain revenues related to 
cannabis 

• The Province will convey to the Town funds restricted to the 
reimbursement of costs related to cannabis: 

• $37,608 
• An additional $37,608 if the Town does not opt out of 

private retail sales 
• 50% of all revenues from federal excise tax in excess of 

$100 million in the first two years 
• Opting out of retail sales will mean the Town is not 

entitled to any excise revenues 
 

• Potential property tax revenues and  
economic development 

Economic Development & Finance:  
Financial considerations 



 
 
 

Cannabis Stats Hub, Statistics Canada 

Economic Development & Finance:  
Financial considerations 



Next Steps: 
By-laws 
 
Current Parks By-law: 
• Prohibits smoking 

• Sunnyhill Park. 
• Within a 20 metre of municipal sports surfaces, play areas, or 

municipal facilities 
 
• Town can add cannabis to these existing restrictions with a by-law 

amendment. 
 

• Q1-Q2 2019 – Staff to begin work to amend the Parks By-law to 
address cannabis smoking in the same manner as tobacco 

 
 



Next Steps: 
Engagement 

 • Survey online: surveymonkey.com/r/cannabisinfo and by phone. 
  
• Communicated through the following channels: 

• Media Release 
• Town Page 
• Newmarket Now   
• Website – newmarket.ca/cannabis 
• Social Media (Twitter and Facebook) 

 

http://www.surveymonkey.com/r/cannabisinfo
http://www.surveymonkey.com/r/cannabisinfo
http://www.newmarket.ca/cannabis


Next Steps 
• December 12th, 2018 – Public Information Centre  

 
• January 14th, 2019 – Report to Committee of the Whole 

 
• January 21st, 2019 – Council to receive report 

 
• January 22nd, 2019 – Deadline to provide notice to AGCO 

 
• Q1-Q2 2019 – Staff to begin work to amend Parks By-law to 

address cannabis smoking 
 
• April 1st, 2019 – Retail cannabis is permitted in Ontario 

 
• Ongoing – Continue collaboration with Region, Province, York 

Region Police, AGCO and others on evolving matters 
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Questions? 
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